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My Bio In Pictures

Lawyer
Global Marketing
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• Individual Coaching

• Group Coaching

• Online Course
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▪ Webinar invitations

▪ Guest podcasts

▪ Speaking abroad

▪ Partnerships

▪ Forbes Interview

▪ Interns

▪ Friends

Global Commerce Education Inc.©



▪ In the Feb buzz call we covered

▪ Establish your brand
▪ Settings 

▪ Profile

▪ Expand your base

▪ Deepen your base

▪ Increase your visibility
▪ Follow

▪ Post

▪ Today I will cover

▪ Curation (best ROI)

▪ Engagement (Return)

▪ The 30-day Experiment (Investment)

Agenda

4Global Commerce Education Inc.©

https://education.mirasee.com/ac

es-club/2021/02/linkedin-for-leads/

ACES Portal

➢ Buzz Call Recordings

➢ Generating Leads at Scale

➢ LinkedIn for Leads

https://education.mirasee.com/aces-club/2021/02/linkedin-for-leads/


ACES Special 
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To receive the toolkit, 

email me at slechner@gceemail.com

or 

type TOOLKIT in the chat 

or 

Message me on LinkedIn
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• Critical Settings

• LinkedIn profile checklist

• Best "About" in 7 points

• Daily Routine Checklist

• Annotated Profile Examples

• Template Header

• 30-day 15mn/day calendar

mailto:slechner@gceemail.com


How often do you post something?

▪A = Never

▪B = Rarely

▪C = Daily or weekly

Quick Question
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If you post never or rarely, is it because…

▪A = you’re not sure what to write

▪B = it takes too much time

▪C = another reason

Quick Question
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▪ You’re not sure LinkedIn is for you & not much time

➢Experiment before committing

OR

▪ You are on LinkedIn but not seeing much result

➢Try this and see your engagement take off

OR 

▪ You already have good engagement on LinkedIn

➢Boost it even more

This is for you if…
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▪ Takes only a few minutes

▪ Creates engagement & visibility

▪ Displays thought leadership

▪ Starts conversations

▪ Curation = carefully selecting & presenting

▪ Share existing LinkedIn post

▪ Share link to external website

Curation has the best ROI
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Now let’s get to it:

7 Steps to share an existing 

LinkedIn Post
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▪ Step 1: Go to your home feed and scroll down
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▪ Step 2: Find an interesting post your audience might like
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▪ Step 3: Click share – it will open a window
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▪ Step 4: Write a short comment (this is your value add)
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▪ Why do you think your 

audience will find it 

interesting?

▪ What are the key points 

made?

▪ What do YOU think about it?

▪ Ask a question to spur a 

conversation
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▪ Step 5: Use tags

▪ @ sign followed by person’s 

name

▪ Tag people who may be 

interested

▪ Tag the poster/author to 

thank them



▪ Step 6: Use Hashtags

▪ General topic

▪ Your/your audience’s topics 

▪ Your own hashtag
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▪ Step 7: Post

17Global Commerce Education Inc.©



▪ Steps 4 to 7 are the same:

▪ Add your comments, tags & hashtags, post

▪ BUT Important differences in Steps 1 to 3: Finding 

and sharing

▪ Find an interesting article on a website 

▪ Do NOT click “Share” from that page

▪ Do NOT add the link inside your post!

Sharing a link to an external website
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▪ Steps 4 to 7 are the same:

▪ Add your comments, tags & hashtags, post

▪ BUT Important differences in Steps 1 to 3: Finding 

and sharing

▪ Find an interesting article on a website 

▪ Do NOT click “Share” from that page

▪ Go to your LinkedIn home page, click on “start a post”

Sharing a link to an external website

19Global Commerce Education Inc.©



▪ Go to your LinkedIn home page, click on “start a post”

Important difference
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▪ Add your comments, tags & 

hashtags

▪ Mention that the link in is the 

comments

▪ Use a screen capture 

▪ Click post

▪ After you post, go and add link 

in 1st comment



After: How to find your post
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▪ Paste the link in the first 

comment under your 

post
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Do you use LinkedIn to start 

conversations?

▪A = Not really

▪B = A little, but I could do more

▪C = Definitely!

Quick Question
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▪ Ask questions in your posts

▪ Respond thoughtfully to all 

comments on your posts and 

tag the commenter

▪ Comment on others’ posts and 

tag them

▪ Check your notifications

▪ Comment before posting to 

“train the algorithm”

Engagement is your goal
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▪ Invest 30 minutes on your profile

▪ Spend 15 minutes a day for 30 days
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday

The 30-day experiment



Profile Checklist
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▪ Header section
▪ Headline - outcomes you provide for people

▪ Professional Picture

▪ Add a banner image

▪ you in action or the outcome you deliver or your branding

▪ About
▪ Instant Credibility Formula

▪ List your ideal client titles and descriptors

▪ Explain your differentiation

▪ Include short testimonial

▪ Add contact info or calendar link

▪ Job titles and descriptions
▪ Name of companies so that their logo is clickable

▪ List all companies, all colleges and high schools 
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Banner & Headline Examples
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Banner & Headline Examples
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Banner & Headline Examples



Headline examples
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Client Problem

Client Problem in 

more detail

Client ProblemClient Problem
Your Solution 

and Key Benefits

Client Problem

Differentiators

Clear CTA



▪ Invest 30 minutes on your profile

▪ Spend 15 minutes a day for 30 days
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday

The 30-day experiment



▪ Check invites and messages

▪ Respond

▪ Check activity on your posts

▪ Respond to ALL comments, engage in conversation

▪ Check Feed

▪ Comment on 3 posts

▪ Share 2 posts

Your Daily Routine – Mond thru Fri
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▪ Saturday: Check notifications

▪ Promotions, new jobs

▪ Who’s viewed your profile

▪ View their profile (activity, role, company)

▪ Decide whether to follow, connect or engage

▪ View profile of those who commented on your posts

▪ Sunday: Write one post

▪ An event, an observation, an abstract (can be from a blog 

post on your website)

Your Daily Routine – Sat & Sun
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▪ Be curious

▪ Share generously your thoughts and 

opinions

▪ Let me know what happens!

Try this for 30 days

34Global Commerce Education Inc.©



35

To receive the toolkit and/or join the ACES POD 

email me at slechner@gceemail.com

or 

type TOOLKIT or POD in the chat 

or 

message me on LinkedIn
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Sophie Lechner

Slechner@GCEemail.com

+1 917 859 5268

LinkedIn Profile: Sophie (Ghani) Lechner

https://www.linkedin.com/in/sophielechner/
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