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Engaging smiling picture

On brand colors

Clear sentence that includes 

audience, outcome and 

mechanism.

Features book 

without being 

“in your face”

Short phrase that 

describes the client 

outcome you provide

https://www.linkedin.com/in/rebeccafcuevas/



Engaging 

smiling picture

Clever use of white space 

to “remove” the edge of 

the banner

Concise description 

of what you do

Short, to the 

point tagline

Use of logo while 

staying very “clean”

https://www.linkedin.com/in/tonyakubo/



Engaging 

smiling picture

Too busy: too many 

graphic elements

Powerful statement of outcome. 

Use of story to boost credibility.

Powerful client 

outcome 

description

No need to 

display name 

here

No need to 

display photo 

here

https://www.linkedin.com/in/wesleynegreer/
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Clear and succinct description 

of client pain point

Client Types in more detail so 

they can recognize themselves

Your Solution 

and Key Benefits

Credibility and 

differentiators

Clear CTA

https://www.linkedin.com/in/rebeccafcuevas/

Inspiring description of 

client outcome

Excellent description 

of ideal client

Share your passion and 

what you stand for

Good use of white 

space. Short paragraphs. 

Easy to read



Headline examples
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Client Problem

Client Problem in 

more detail

Client ProblemClient Problem
Your Solution 

and Key Benefits

Client Problem

Differentiators

Clear CTA

Good use of 

emojis to liven up 

the text visually

https://www.linkedin.com/in/wesleynegreer/
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Warm invitation to 

useful resource

Testimonial with metrics = Gold!

Fun ways to share your 

personality and differentiators

Lead Magnet & use of 

bit.ly so easy to find

Clear CTA

Good use of emojis 

and white space to 

liven up the text visually 

and make it easy and 

fun to read and 

Clear audience, pain 

point and outcome

https://www.linkedin.com/in/carleneann/

Fun ways to share your 

personality and differentiators
Fun ways to share your 

personality and differentiators

Demonstrates fluency in 

several social media
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Sophie Lechner
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